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of politics
Those with more political knowledge tend to have more consistent
views across a variety of related topics (e.g., increase spending on
education & health care, increases in taxes on the rich)
Better informed people can more easily recognize their interests, and
voice opinions accordingly
Americans as a people have quite low political knowledge. In one
survey, 71% of respondents could not name their own member of
Congress.
Average American exhibits little knowledge of political institutions,
processes, leaders, and policy debates.
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income, and more prestigious occupations/occupations that require
one to follow the news (e.g., journalists, congressional staffers,
political scientists (in theory))
Thus, those with these qualities are more likely to have political
efficacy – the belief that one can affect government and its policies
Shortcuts & Cues (heuristics): Acquiring political knowledge is
costly/time consuming, thus most Americans use shortcuts for
political evaluation, voting and decision-making
Cues come from party elite and the media, but also from friends,
family, social networks, religious leaders
Thus, even average citizens can form meaningful political
opinions/making voting decisions consistent with their underlying
preferences
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Marketplace of Ideas: Interplay of opinions and views that takes place
as competing forces attempting to persuade people what to think, or
what position with which they should agree
Government attempts to influence opinion. Presidents use the “bully
pulpit” to try and persuade the public. One example of this early on
was F.D. Roosevelt’s “fireside chats”
Clinton Administration and the War Room. Many people who work
for presidents worked on their campaigns, and so are experienced in
public relations
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Private groups also seek to influence opinion: economic and political
groups search for issues that will advance their causes. EG: “Right to
Life” groups work with politicians to try and influence the public to
oppose abortion.
The Media probably most important opinion influencer. The media
are not “neutral” observers, but rather opinion makers that have vast
influence over the mass public’s opinion.
Media plays the “watchdog” role by relentlessly pursuing
government/politician wrongdoing. This has led to lack of trust in
government among the mass public
In 1964, on eve of Vietnam War, 77% of Americans expected gov’t to
“do the right thing” most/all of the time. Ten years later that
number fell to 36%.
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to make generalizations to the whole population. Public officials make
extensive use of these polls in order to gauge how the public thinks
about them and what issues are most important to voters.
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Sample: Pollsters cannot interview all 315 million Americans, so they
interview a randomly selected sample of a much smaller number,
usually around 1,000 respondents. Because of its randomness, the
sample can be used to extrapolate to the whole population
Simple Random Sample: Every individual in the population has an
equal chance of being selected into the sample. In practice this is
impossible, but their are ways to correct for this, or the errors are so
small, bias is essentially null
Random Digit Dial: Ten digit numbers are randomly generated from a
computer, and then called. Most national samples use this method
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interview the entire population. Also known as margin of error.
Calculated via a mathematical formula.
How can it be that just 1,000 people can represent 315 million? Flip a
coin 10 times, then 100 times. 50/50 is much more likely as we move
closer to 100.
Measurement Error: Biases in question wording; loaded questions;
unbalanced questions
Reliability of survey results can be affected by poor questions, faulty
ordering of questions, poor vocabulary, ambiguity of questions, or
questions with build-in biases
Federal assistance to the “poor” versus “welfare” evokes much
different responses.
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Obama Vs. McCain
Social Desirability Effects: Respondents report what they expect the
interviewer wishes to hear or whatever they think is socially acceptable
rather than their true opinion. Examples: Bradley Effect – Former
mayor of Los Angeles ran for governor, was ahead in the polls then
lost.
Selection Bias: The sample is not representative of the target
population. Too many older people, too few minority voters. Can be a
serious problem with likely voter models.
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